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Voss’ mobile giving campaign lets users text to support clean water

By Chantal Tode

Voss Artesian Water is running an SMS donation campaign that supports the building of clean water access points in
Africa. The effort launched on March 22, which was World Water Day, and will run through Earth Day. Mobile calls
to action asking users to scan a QR code or text in to donate appear on marketing collateral inside Whole Foods, CVS
and other retailers, restaurants and hotels where Voss is available.
“Last year our 31 Days to Make a Difference campaign was a text-based campaign and we did not use a QR code,”
said Jack Belsito, CEO of Voss Water, New York. “In 2011, the 31 Days campaign was introduced in only a few
stores and was primarily a West-Coast based initiative.
“Voss is taking advantage of the latest technology for this year’s 31 Days to Make a Difference Campaign,” he said.
“The use of QR codes gives customers a very easy way to give.”
A global need
The 31 Days to Make a Different campaign is an international effort intended to communicate the global need for
clean drinking water solutions. In Sub-Saharan Africa, young girls and women often walk 10 miles a day to get water
and carry, on average, 44 pounds of water on their heads. There are more than 300 million people in Sub-Saharan Africa who lack access to clean water. Since 2008, the Voss Foundation has helped construct 36 water access points in
five countries.
Mobile users can text DROP to 89544 on their U.S. mobile to automatically donate $5 to the Give A Drop campaign,
which funds building wells and clean water access points in Africa. Give A Drop is a partnership between nonprofits
Project Clean Water, which was founded by Jewel in 1997, Voss Foundation and Virgin Unite.

